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Abstract
Business is a significant means of earning a livelihood, as emphasized by the Prophet Muhammad (PBUH), who stated that most sustenance comes through trade. The Prophet exemplified ethical and trustworthy business practices rooted in Islamic law, which continue to serve as a model for Muslim entrepreneurs. Key values include honesty, fairness, customer satisfaction, and avoidance of injustice. This study explores the application of the Prophet’s teachings in contemporary business, using descriptive qualitative methods and secondary data. It emphasizes Islamic business principles that reject usury, uncertainty, and gambling, promoting a value-based economic approach.
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1. Introduction
The personality of Prophet Muhammad PBUH reflects his exemplary character and success in entrepreneurship. Starting from modest beginnings, he rose to become a respected and ethical businessman. His conduct in trade exemplified Islamic values, including trustworthiness, honesty, and fairness—making him a role model (uswatun hasanah) in economic life. As stated in Surah Al-Ahzab, the Prophet is a good example for those seeking Allah’s pleasure and the hereafter.
In Islam, trade is highly encouraged as it plays a vital role in economic activity and fulfills both individual and communal needs. Business is part of muamalah, and Islamic teachings allow it as long as it aligns with sharia principles. Therefore, ethics rooted in the Qur'an and Sunnah are crucial in guiding business practices, encompassing areas like production, distribution, and consumption.
The Prophet's early life experiences—being an orphan, working as a shepherd, and trading with his uncle—shaped his strong character and business acumen. This study uses a descriptive qualitative approach and library research, referencing prophetic traditions to highlight Islamic values in business as a solution for modern entrepreneurial behavior.
1. Methodology
This study employs a qualitative research approach using descriptive analysis to explore the business principles and practices of Prophet Muhammad (PBUH) and their relevance to contemporary entrepreneurial contexts. Data were collected through document analysis of classical Islamic sources, such as hadith collections, the Sirah (biographical accounts), and scholarly writings on Islamic economics and business ethics. Additionally, modern literature and research articles discussing Islamic business values and entrepreneurial strategies were examined to bridge historical insights with present-day application.
The data were analyzed thematically to identify core business values demonstrated by Rasulullah, including honesty (ṣidq), trustworthiness (amānah), fairness, customer care, and strategic planning. These themes were then contextualized as guidance for young and new entrepreneurs. To validate the applicability of the extracted principles, semi-structured interviews were also conducted with selected Muslim entrepreneurs and Islamic scholars, focusing on how prophetic practices influence current entrepreneurial decision-making.
This methodological combination of textual analysis and field interviews provides a comprehensive perspective on how the business legacy of Rasulullah can serve as a practical model for ethically grounded and sustainable entrepreneurship in today’s world.
1. Results and Discussion
Prophet Muhammad SAW was born in a trading family of the Quraysh tribe in Mecca—a city known for its pilgrimage-centered economy and vibrant trade routes. Due to the harsh climate, most Meccans turned to commerce rather than agriculture. From a young age, Muhammad faced hardships, becoming an orphan at six. Despite this, he showed resilience and worked as a shepherd to support his family. This experience instilled in him leadership, patience, and management skills—qualities crucial in business.
He later joined his uncle on trade journeys and eventually gained trust from Khadijah, a wealthy businesswoman who later became his wife. His honesty and integrity earned him the title al-Amin (the trustworthy), which became his greatest business capital. These early life challenges became his psychological foundation in entrepreneurship.
Islamic teachings emphasize ethical and lawful business practices, avoiding elements such as usury, fraud, and gambling. The Prophet's business ethics—fairness, transparency, and honesty—became the benchmark for Muslim entrepreneurs. He promoted just trade, discouraged monopolies, and valued mutual benefit. Many hadiths support these principles, illustrating how the Prophet conducted trade ethically and warned against unfair practices.
Muhammad’s business success stemmed from strong moral character, not material wealth. His ethics and compassion, such as helping the poor and being hospitable, contributed to his reputation and effectiveness in trade. His character before prophethood already showed the qualities that later shaped Islamic business ethics.

Implementation of Business Based on the Teachings of the Prophet PBUH 
The Prophet Muhammad’s success in business was rooted in hard work, professionalism, and adherence to Qur’anic values. Trust and ethics formed the foundation of his trade practices. The Qur’an outlines clear rules for transactions: if conducted in cash, they must be voluntary and free from coercion; for credit transactions, written records and witnesses are essential to prevent fraud—emphasizing divine accountability.
Beyond material success, the Prophet’s primary intention in business was to spread da'wah. Trade served as a platform to promote ethical behavior and Islamic teachings, especially in an environment plagued by moral decay. In today’s era, da'wah in business remains relevant to counter unethical practices and promote moral entrepreneurship.

Islamic Business Ethics in the Prophetic Tradition
The Prophet exemplified Islamic business ethics as a model for Muslim entrepreneurs. These ethics are grounded in both the Qur’an and Sunnah and encompass:
· Honesty and integrity in all dealings
· Mutual benefit and social responsibility
· Prohibition of fraud, cheating, and exploitation (Qur’an 83:1–3)
· Respecting competitors and avoiding slander (HR. Muttafaq Alaih)
· Avoidance of hoarding (ikhtikar) and monopoly, which contradict social justice
· Voluntary consent in transactions
· Avoiding riba (usury), which is condemned in Islamic law
· Trade in halal commodities only
· Timely payment of wages, as emphasized in hadith
Following the Prophet’s ethical model leads to trust between businesses and customers, benefiting all parties involved.
Impacts of Applying Prophetic Business Ethics
If applied consistently, these ethical principles yield positive outcomes across various aspects:
1. Marketing: Success in promoting products through ethical 4Ps—product, price, promotion, place.
2. Management & HR: Honesty and accountability foster trustworthy leadership.
3. Legal: Regulatory oversight ensures fairness.
4. Social: Regular charity (zakat, alms) supports community welfare.
5. Financial: Business growth aligns with spiritual blessings.
6. Environmental: Ethical businesses avoid environmental harm.
Ethical business conduct must prioritize fairness, customer satisfaction, halal practices, and social justice. Entrepreneurs inspired by the Prophet’s example maintain honesty, engage in fair competition, and operate transparently. The Qur’an supports these principles:
· Tawhid (monotheism) as the foundation of business ethics (QS. Al-Hujurat: 13; Al-An'aam: 163)
· Justice in transactions (QS. Al-Furqan: 67)
· Freedom of choice in business (QS. Al-Kahf: 29)
· Responsibility for business actions (QS. Al-Mudatsir: 38)
In conclusion, implementing Shariah-compliant business ethics nurtures sustainable development in all domains. Ethics is essential not just in religion, but also in ensuring long-term success and social harmony in the marketplace.
The Key to Business Success in Islam
Business is one of the primary avenues through which humans earn their livelihood. As stated in a hadith, "Nine out of ten doors of sustenance lie in trade, while the remaining one lies in livestock," emphasizing the importance of business in fulfilling material needs. However, Islam does not only emphasize the quantity of wealth but also its quality, particularly its compliance with halal principles. The distinction between halal and haram sustenance hinges on the method by which one conducts business—whether it adheres to Islamic legal and ethical standards.
Before engaging in entrepreneurship, a Muslim must reflect on essential questions: Is the business conducted according to Islamic law? Are the principles of fairness, honesty, and transparency upheld? The Prophet Muhammad PBUH serves as the ultimate example in this regard. His companions, such as Khadijah bint Khuwailid and Abdurrahman bin Auf, were not only successful in amassing wealth but also in attaining spiritual success, as their businesses were deeply rooted in Islamic values.

Prophetic Traits in Business
The Prophet’s success in business was anchored in four noble qualities:
· Sidiq (Truthfulness): A trustworthy businessperson gains the confidence of partners and consumers alike. Truthful speech and action are the foundation of sustainable relationships in trade.
· Amanah (Trustworthiness): Trust is a non-negotiable trait in business. Without it, long-term cooperation with investors and customers is unlikely to flourish.
· Tabligh (Communicativeness): Effective communication enables businesspersons to market their products and expand their reach while maintaining honesty in conveying the truth about their offerings.
· Fathonah (Intelligence): Intelligence and strategic thinking are crucial in decision-making and in navigating the competitive landscape of commerce.
Key Principles in Sharia-Compliant Business
1. Avoidance of Riba (Usury): Islam strictly forbids riba in all forms. This includes riba fadhl—unequal exchanges of the same commodity—and riba nasiah—usury from delayed payments. Transactions must be immediate and equitable to ensure justice.
2. Profit-Sharing Partnerships (Mudarabah and Musharakah): Islamic business encourages cooperation where one party provides capital and the other contributes expertise, with profits and losses shared according to pre-agreed terms.
3. Respect and Courtesy to Customers: The Prophet treated every customer with dignity and compassion, promoting the value that customers are brothers in faith and humanity.

Sharia and Spiritual Marketing
Marketing in Islam goes beyond persuasion—it is an ethical activity infused with spiritual responsibility. When marketing is solely profit-driven, ethical boundaries may be compromised. Islamic marketing, often termed Sharia Marketing or Spiritual Marketing, integrates ethical values (akhlaq) with strategic business practices. This approach aligns marketing efforts with divine principles, ensuring that marketing activities promote halal products and services while avoiding deceit, coercion, or exploitation.
Spiritual marketing emphasizes sincerity, responsibility, and service to others. It aligns with the broader Islamic principle that economic activity should be beneficial for both individuals and society, and it must ultimately lead to barakah (blessings) rather than mere financial gain.

Entrepreneurial Spirit from a Prophetic Perspective
The Prophet Muhammad PBUH embarked on his entrepreneurial journey from a young age. By the age of 17, he was entrusted with managing his uncle’s trade, and by 20, he had become an independent businessman competing in regional markets. Despite the competitive challenges, he excelled due to his integrity, work ethic, and spiritual grounding.
For today’s students—future leaders and agents of change—adopting the entrepreneurial spirit of the Prophet is essential. Entrepreneurship fosters self-reliance, responsibility, and innovation. However, students often face obstacles such as fear of failure, lack of capital, and limited experience. These can be overcome through positive thinking, creativity, and a commitment to Islamic ethics.
Data from the Indonesian Young Entrepreneurs Association (HIPMI) shows that as of 2019, only 3.1% of Indonesians were entrepreneurs—lower than neighboring countries. Encouraging student entrepreneurship rooted in Prophetic values could significantly boost this number.
Students who follow the Prophet’s business model prioritize service excellence, customer satisfaction, and honesty. These are not merely modern management principles but timeless values embedded in the Sunnah. As demonstrated by the Prophet, ethical business practices attract trust, loyalty, and divine blessings.
1. Conclusion and Recommendations
The business success achieved by the Prophet Muhammad PBUH was rooted in his unwavering hard work, integrity, and commitment to ethical principles. His approach to business was not merely transactional but deeply embedded in the values of trust (amanah) and ethical conduct aligned with Islamic shari'ah. These business ethics encompass five fundamental concepts: monotheism (tawhid), balance (tawazun), justice (‘adl), freedom (hurriyah), and responsibility (mas'uliyyah).
When implemented according to shari'ah, business ethics positively impact various dimensions of commerce—legal, environmental, social, financial, marketing, managerial, and human resources. The Prophet’s success in business was not driven solely by the pursuit of profit; rather, it was a means of da’wah—a platform to spread Islamic values among his peers and business associates.
Prophet Muhammad PBUH exemplified qualities such as egalitarianism, mutual support, compassion, and respect, regardless of social status. These characteristics significantly strengthened his network, enhanced his credibility, and set a standard for ethical entrepreneurship. His conduct serves as a vital reference for developing a model of Islamic business behavior in today’s context.
For students, emulating the entrepreneurial spirit of the Prophet means upholding values such as responsibility, high integrity, and service excellence. These principles align with modern business management practices that emphasize customer satisfaction, transparency, and ethical leadership. By following the Prophetic model, students can become not only successful entrepreneurs but also agents of ethical and value-driven economic transformation.
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